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Rockies Market Summary 
SourceGas Energy Services launches Savings Program on Xcel/

Public Service and Rocky Mountain Natural Gas 
Commercial customers confused about natural gas options - SourceGas Energy Services launches Commercial 

Buyer Program to help businesses understand their natural gas purchasing  

November 19, 2009  - A large portion of customers donôt know enough to differentiate between suppliers and 

pricing options according to research commissioned by SourceGas Energy Services. 

Almost one in four (23%) of businesses feel a lack of information or advice is preventing them from doing more 

to improve their energy management.  An additional 27% of the respondents simply do not know what more 

they can do to reduce the amount they pay for their natural gas usage.  While a majority of businesses are con-

cerned about reducing their natural gas costs, time and information seems to be the biggest barriers to adopting a 

new service provider. 

In response, SourceGas Energy Services has launched its Commercial Buyer Program to assist buyers. The 

Commercial Buyer Program provides utility managers and procurement officers an avenue to meet with a natural 

gas expert and develop a new purchase plan or amend an existing one.  Itôs a tool that allows businesses on the 

Xcel / Public Service System as well as the SourceGas Distribution system to compare their energy consumption 

and price against other businesses in the same sector. 

According to Peter Vint, Director of Marketing at SGES:  ñSmall and mid tier businesses often lack the re-

sources of larger organizations  when it comes to analyzing their natural gas usage and looking at ways to cut 

costs.  As we move deeper into the recession, cost cutting is essential to any business; however by taking simple 

planning measures, companies could save up to 20% on their natural gas bills.ò 

To  start benefiting from the Commercial Buyer Program, businesses should contact Jay Spence, Manager of 

Marketing either by phone 303.243.3580 or e-mail Jason.spence@sourcegas.com. Additional information about 

SourceGas Energy Marketing can be found at www.sges.com 
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Pricing Curves ɀDecember Contract 



 

Wednesday: Mostly sunny, 

with a high near 49. South 

wind around 6 mph becom-

ing calm.  

 

Wednesday Night: Partly 

cloudy, with a low around 28. 

Southwest wind between 3 

and 6 mph.  

 

Thanksgiving Day: Sunny, 

with a high near 59. Light 

south southwest wind.  

 

Thursday Night: Mostly 

clear, with a low around 32.  

 

Friday: Sunny, with a high 

near 59.  

 

Friday Night: Partly cloudy, 

with a low around 29.  

 

Saturday: Mostly sunny, with 

a high near 47.  

 

Saturday Night: Mostly 

cloudy, with a low around 25.  

 

Sunday: A slight chance of 

snow. Mostly cloudy, with a 

high near 41.  

 

Sunday Night: A slight 

chance of snow. Partly 

cloudy, with a low around 23.  

 

Monday: Sunny, with a high 

near 44.  

This communication is provided for information and discussion purposes only. It does not constitute an offer or solicitation to purchase or sell any financial instru-

ments or products. The information contained in this communication is based on generally available data and, although obtained from sources believed by SGES to 

be reliable, its accuracy and completeness is not guaranteed.  This communication is not intended to forecast future events. Past performance is not a guarantee or 

indication of future results. Any prices provided herein are indicative only and do not represent firm quotes as to either price or quantity.  

November 25 Temperatures  

 November 27 Temperatures  

Water Vapor Analysis  
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 November 28Temperatures  
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Denver Forecast  


